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Introducion

Scaialcorfor mity permeates\eryasectof humanlife including fashion, music, persmd
cavictiors ard oocigal nrorms Thepurpae d this experimehwas b regicate ad exterd the clasic
canformity expeimert by Asch(1951) ard apdy its pincipesto huma. Thebasisof this experimen
came frm the fdlowing quesion, “Why isa mwie d enfunnier in atheatre fli of laughinggrangers
o whenwatching it at fome wih frierdsor familytharwherit is wathedhlore?”Accading to
Khoury (1985), individualsterd to find evertsf umier ingroups. However, wasunclear if oe finds a
ewert funny becase t is geruirely humoras, or if oneis simgy canforming the actiosof the
athersin thegroup.

Design
Thepreen experimentuseda 2(reprttype)x 3 (onfecerae irfluence)mixedgroups pog-test
only desgn. Confeckraterifluerce thefirstindeperdert varidle, wasdefiredastheratirgs gvenby
the carfederate (dlent, Hgh, or low). Report type,thesecad indeperdentvariabk, vwas @firedby the
two typesaf rdingsthe participart gawe (anoral aml awrittenratirg). The deperdert variale wasa
measte d how humorausthe participart foundtestimdi asmeau el by theoralrding andhe
huma questionnare

Methods

«In candition slent/aksen, four participariswatctedthe simui at £parateiewing satins Af er
wathing the @ mmercialsparticpartswere regredto orally rate hestimuli one-m-one wih the
instrwctar.

«In candition highfpreentard low/pr esen, partcipantswerein a ram with four corfecerates.
Confeceraeseither actegositively towardthestimuli shown ard thenratedthe simdi positively, or
the posie.

«In canditions high/presenard low/presat all satswereassgned T his for cel the partcipantto be at
the front of theroam,faéngavayfrom hecorfeceratesThe irst ucta thenasignedparttipant
numkersto the mrticipart ard the cafederate

*The mrticipartsthenwatcledthe recadedcommercialard were henalledupon to ratethe
canmercalsontheirhuma. The ndrudor calleduponeachmemler at'rancom” ersuing that the
participart waslag to orally rae the canmercials

*Fdlowing the aalraing the memersparticimatedina Smiutethaight-listing procedr eto allow
spacirg betwea theoralrepat andthehuma quesionnaire.

*The irstucta thenhadthe memers condetethehuma quesionnaireandagenerabemographcs
sheet.

*Afterwardtheinstricta thendebriefedheparticpart makirg surehe/$e knewexactlywhat
happeredard arswerimg ary quegions if they hadary.

Discissbn

Confirm ingAsch s 1951 ¢udy on caf ormity ard groups, in canfecerate tgh ard canfeceratedw
canditiors, astrangdgnif icantdff erege vasf ound, indicatirg that thepartiéparts caf ormedto the
ratirgs @ the onfederaes.In addtion, this study exendsupon Asch’sresearchy includingthe
percegbnaf humor asacorformalbetrait.

While writenrdingsin high confeckrate athlow corfecerate caditionswerdessexreme tan
their miredoral ratimgs, evidenceof corfor miyy still affectedheir wittenratirgs, evenafter tle 5
mirute thought-lising pracedue..

Howeer, treonly carf eceratenf luerce evé that soweda rear ginificart differerce etween
ord and writtenratngswasfor thelow cafederaténfluencecordition. Though the drectonaf the
mean fa the high canfeceratenfluerce cadtion followsthehypothess, findingsdid not approach
sinificarce. This finding sypportedKhoury's (1985) satemehaout evertsbeingfunnierin graups

Fuureresearcimigh include exerdingthescaleusedto ratestimuli. Resut in this adgtaton
woud allow agreder dsparity betweenvhd is definedas funnyard not funny. In adition, mae
extreme ratigs fran the corf @eratesadd helpmagify theeffectsof caf ormity asmast @rticparts
ratedthe $imui within the ragedf ratingsgivenbythecanfecerates.
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Hypothese
In effort b ansver treprevioudy satedoguestion, wo hypotheseswere fomuaed:

Hypothess Ore

* Rarticipartswill orall rae the simui asbeing morehuma ouswhen corfeceraesorally rae the
stmul asfunny.

« RParticipartswill rae the simui asbeing less himoraiswhencafederate aally ratethe simuli as
not funny.

* Rarticipartswill givethestimuli relatively hesame mlandwrittenratirgs wherviewingthe
stmui alore.

Hypot hesisTwo

- While oralratirgswill varydepeming onthecmditionsin hypathesisone,writtenraingswill
remairunaffectedbythecorformityeffectthr oughout all conditionsard will stayreldively the same

Participants andMaterials
Thirty-six introductary Psycholagy studerts partiépaied(10 malesard 26 females) ith 16 paicipans
in thesilert/ atsen candition 10particpartsin the Hgh/prent candition, ard 10particpartsin the
low/presehcordtion. Theave agageof theparticipans were 94 with amedanageof 19.

*Humorwasdefiredby a 10-pant Likertscalewith 1 beirg not funny ard 10beirg exremelyfunny.

*Materiad ncludedfive canmercialgiredduring Syper Bowl XL whichad\ertie tref dlowing: FedEx
MagerCardMicheldo Amber,Hummer, ard Sierra Nbt.

Card uly plamedscrigsfor higvpreser ard low/presencorditions were povidedto all canfeckrates.
Materiad dsoincludedthe casert form, the humor questormaire cosiding of five quesions ageneral
demogaphics heet, andadehriefing form.

*Appargusreqiredincludedatelevsionwith a DVD player o a medhstatoncaabie of playing video,
ard recorédtle medawith the ommercialsnit.

Resllts

No carebtionswe efound betveenaveragduma ratirg ard demay gphic variabes(age, gerder, ard
ethnicity), $ no covariatesve eincluded

A 2 (reprttype) X3 (catfederat influence)mixedANOVA with unequalN was rfoamed A
sgnificart man effectof canfeckraterifluerce, £233) =2219p<.0001, wasfound, indicatng partcipants
werenfluercedby canfecerateshich or low ratngs. A post hoc Tikey’'sHSDfor unegual Nof mnfecerae
influenceshowedsignificart 9gnsof participarts corfor mity betveencanfederatenich ratirg P<36 (M=7.4)
ard canfeceratedw ratirg p<001(M=3.05), corfecerage alseri p<36 (M=6.44) axdcafederatéow ratirg
p.<001 (M=305), ard corfecerate abmt p<001(M=6.44) ard catf eceratehich ratirg p<.001 (M=7.4).

A dgnificantinteractio betweercafederaténfluenceandreport type wasfound, H233) =448
p<.02. Therewasa sgrificart dif feree etwea how partiépartsratedthecommercialard which report
type trey participatedin atthe tmeodf the ratimy. A pog-hoc Tikey sHD for unequal Nwasperformed
rewealirg a 2wayinteractio F(233) = 448 p<02betwenthe hgh oral(M=7.7) andhigh writen(M=7.1),
ardlow oral (M=25) ard low written(M=32) levek. A trerd wasal® agpare moving towards
sgnificarce etweenlow oral (M=25) ard low written(M=32) leves.
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